Doc. PhDr. Jan Sima, Ph.D.

Konzultaéni hodiny | Consultation hours

Konzultaéni hodiny SIS

Profesni charakteristika | Professional characteristics

Doc. PhDr. Jan Sima, Ph.D. je absolventem UK FTVS | ass. prof. Jan Sima, Ph.D. is a graduate of the Charles
University Faculty of Physical Education and Sport.

Od roku 2006 je zaméstnan na katedfe managementu sportu | Since 2006 he has been employed at the Department
of Sport Management.

V soucasnosti je vedoucim této katedry | Currently he is the head of this department.

Je garantem studijniho programu Management TV a sportu | He is the guarantor of the study programme
Management of TV and Sport.

V pedagogickeé ¢innosti se zabyva vyukou ekonomickych pfedmétu | In his teaching activity he is engaged in teaching
economic subjects.

Specializuje se na ekonomii, management a marketing sportu | He specializes in economics, management and
marketing of sport.

V uvedené oblasti je i vedoucim bakalafskych, diplomovych a disertaCnich praci | He is also a supervisor of bachelor,
diploma and dissertation theses in this field.

Védeckou c&innost zaméfuje na oblast profesionalniho fotbalu | His scientific activity focuses on the field of
professional football.

V roce 2012 absolvoval odbornou stdz na George Mason University ve staté Virginia, USA | In 2012 he completed
a professional internship at George Mason University in Virginia, USA.

Od roku 2023 je mistopfedsedou Ceské asociace sportovnich ekonom( a manazerti CASEM | Since 2023 he has
been the Vice-Chairman of the Czech Association of Sports Economists and Managers.

Je ¢lenem Ekonomické a Skodni komise a ¢lenem Evaluaéni komise UK FTVS | He is a member of the Economic
and Claims Committee and a member of the Evaluation Committee of the UK FTVS.

Je &lenem Akademického senatu UK FTVS a &lenem Védecké rady UK FTVS | ass. prof. Sima is a member of the
Academic Senate of UK FTVS and a member of the Scientific Council of UK FTVS.

Vyucovane predméty | Courses

Ekonomika sportu

Sportovni management

Ekonomie a ekonomika sportu

Ekonomie, ekonomika a management sportu
Metodologie a zadani bakalarské prace
Metodologie a zadani bakalarské prace
Mikroekonomie

Seminaf mikroekonomie

Makroekonomie

Publlkace | Publications

Monografie (monographs):

$!MA, J. (2019). Ekonomika evropskych profesionalnich fotbalovych klub( a soutézZi. Praha: Ekopress. 145 s.
SIMA, J. (2016). Kvalita sluzeb sportovnich zafizeni a moznosti jejiho hodnoceni. Praha: Karolinum. 120 s.

Kapitoly v monografii (chapters in monographs):

SiMA, J., RUDA, T. (2021). Governing Economic Flows in European Professional Football Clubs. In: Kim, E. & Zhang,
J. J. (Eds. 2021). Sport Governance and Operations: Global Perspectives. London, UK: Routledge.

SIMA, J. (2018). Segmentace mezinarodnich trht, targeting, positioning. In Stédrof, B. (Ed.), Mezinarodni marketing
(s. 49-56). Praha: C.H. Beck.

RUDA, T. & SIMA, J. (2017). The European Customer Satisfaction Index and its usage in the area of sport. In: Zhang,
J. J., & Pitts, B. G. (Eds.). Contemporary Sport Marketing: Global perspectives. (pp. 107-119). Routledge.


https://is.cuni.cz/studium/kdojekdo/index.php?do=detailuc&kuc=07405

«  SIMA, J. (2013). Specifické aspekty marketingu sportovnich akci. In Bohaéek, J. (Ed.), Vyzvy marketingu v souéasné
krizi (pp. 143-151). Praha: Adart.
Cizojazyc¢né publikace (publications in English):

« CROSSAN, W., SiMA, J., & DWYER, B. (2023). Sport Event Sponsorship in the Midst of Crisis: A Teaching Case
Study on the Partnership Between RunCzech and Adidas. Sport Management Education Journal, 1(aop), 1-12.

« SIMA, J., VORACEK, J., KRAFT, J., & KRAUSE, V. (2023). Productive efficiency of Premier League teams using an
enhanced data envelopment analysis approach. AUC KINANTHROPOLOGICA, 59(1), 29-44.

+ SIMA, J. (2021).Market potential of TikTok in the context of the communication range of soccer players on social
networks. AUC KINANTHROPOLOGICA, 57(2), 195-217.

« SiMA, J., CASLAVOVA, E., CROSSAN, W. (2020). Using an enhanced SERVQUAL approach to assess service
quality in Czech fitness centers. Acta Universitatis Carolinae Kinanthropologica, 56(2), 143-159.

+ SIMA, J., PROCHAZKA, J. (2020). Analysis of the Polish Highest Football League Competition System. Sport and
Tourism. Central European Journal , 3(1), 133-143.

- SIMA, J., RUDA, T. (2019). Using the SERVQUAL Model in Prediction of Customer Satisfaction in Czech Fitness
Centres. Management Studies, 7(1), 42-49.

» STEFFL, M., SIMA, J., SHIELLS, K., & HOLMEROVA, I. (2017). The increase in healthcare costs associated with
muscle weakness in older people without long-term illnesses in the Czech Republic: Results from the Survey of
Health, Ageing and Retirement in Europe (SHARE). Clinical Interventions in Aging. 12:2003-2007. doi: 10.2147/
CIA.S150826.

« SiMA, J., RUDA, T, OMCIRK, V. (2015). Dependency of Market Value of a Team on the Result Achieved at the FIFA
World Cup 2014 in Brazil. Studia Sportiva, 9(1), 267-273.

+ VORACEK, J., CASLAVOVA, E., SIMA, J. (2015). Segmentation in sport services: A typology of fitness customers.
Acta Universitatis Carolinae Kinanthropologica, 51(2), 32-47.

+ RUDA, T,RUDOVA, M., SIMA, J. (2015). Influence of the Amendment of the Lotteries Act on Financing Sport. Studia
Sportiva, 9(1), 248-252.

« SiMA, J., PROCHAZKA, J. (2014). Competitive Balance in the Austrian, Czech, Hungarian and Ukrainian Soccer
Leagues. Acta Universitatis Carolinae Kinanthropologica, 50(1), 83-92.

+ SIMA, J., PROCHAZKA, J. (2013). Static Competitive Balance in Three Central European Highest Football Leagues.
Ekonomika a management, 7(4), 40-47.

« SiMA, J., RUDA, T., OMCIRK, V. (2013). Dependence of the Overall National Team Market Value on its Success at
UEFA EURO 2012. Acta Universitatis Carolinae Kinanthropologica, 49(2), 32-42.

« SIMA, J., RUDA, T. (2012). Conceptualization of Methods Designed to Evaluation Service Quality in Sport. Acta
Universitatis Carolinae Kinanthropologica, 48(2), 146-155.

- SiMA, J., RUDA, T (2011). Customer Perception of Service Quality in Sport. Acta Universitatis Carolinae
Kinanthropologica, 47(2), 68-77.

« SIMA, J. (2011). Competitive Balance in the German, Dutch and Czech Football Leagues. Acta Universitatis
Carolinae Kinanthropologica, 47(2), 51-67.

+ SIMA, J., PROCHAZKA, J. (2011). Compared Competitive Balance Evaluation in the Dutch and the Czech Football
Leagues between 1970 and 2010. Ekonomika a management, 5(2).

Publikace v ceském jazyce (publications in Czech):

« SIMA, J., BARTOSEK, D. (2016). Zavislost velikosti trznich hodnot G&astniki Mistrovstvi Evropy ve fotbale 2016 na
dosazeném vysledku. Acta Academica Karviniensia, 18(3), 50-61.

« SIMA, J., BARTOSEK, D. (2016). Historické pougeni z tragickych udalosti na evropskych fotbalovych stadionech.
Ceska kinantropologie, 20(2), 190-202.

+ OMCIRK, V., PECINOVA, M. SIMA, J. (2016). Zavislost mezi celkovou spokojenosti zakaznik(i sportovni akce a
splnénim jejich oéekavani. Ceské kinantropologie, 20(3), 30-41.

« SIMA, J., OMCIRK, V., RUDA, T. (2015). Mistrovstvi svéta ve fotbale 2014 v kontextu trzni hodnoty tym( a jejich
umisténi. Ceské kinantropologie, 19(2), 96-108.

«  SIMA, J. (2013). Vyuziti modelu SERVQUAL pro pfedpovéd spokojenosti zakaznikd v Seskych fitness centrech.
Ceska kinantropologie, 17(4), 84-94.

+ RUDA, T., AUGUSTOVA, M., LUKAVSKY, M., SIMA, J. (2012). Financovani sportu ze zdroji Evropské unie. Ceska
kinantropologie, 16(4), 31-39.

+ RUDA, T., AUGUSTOVA, M., SIMA, J. (2012). Aplikace metody SERVQUAL pro hodnoceni kvality sluZeb ve sportu.
Ceska kinantropologie, 16(4), 47-54.

« SIMA, J. (2011). Nové trendy v oblasti marketingu sportovnich akci. Marketing & Komunikace, 21(2), 12-15.

Sborniky pfispévkl evidovanych na Web of Science (proceedings of papers registered on Web of Science):

+ BERANOVA, M., SIMA, J., NAVRATILOVA, M. (2021). Investment Decisions as a Part of Financial Literacy in the
Globalized World. Proceedings of the 20th International Scientific Conference Globalization and Its Socio-economics
Consequences 2020 — Sustainability in the Global Knowledge Economy. Book Series: SHS Web of Conference,
Volume 92, Article Number: 03002. https://doi.org/10.1051/shsconf/20219203002 .

« SIMA, J., (2020). Sponsorship of European Professional Football Clubs. Proceedings of the International Conference
Marketing Identity 2019, pp. 353-365.



https://journals.indexcopernicus.com/search/details?id=5278
https://journals.indexcopernicus.com/search/details?id=5278
https://doi.org/10.1051/shsconf/20219203002

BERANOVA, M., SIMA, J., NAVRATILOVA, M. (2020). Inflation as part of price literacy and awareness of the concept
of inflation among university students. Proceedings of the 17th International Conference Efficiency and Responsibility
in Education 2020. pp. 333-340

BERANOVA, M., SIMA, J., NAVRATILOVA, M. (2020). Financial literacy as knowledge necessary in today’s
globalized world. Proceedings of the 19th International Scientific Conference Globalization and lts Socio-economics
Consequences 2019 — Sustainability in the Global Knowledge Economy. Book Series: SHS Web of Conference,
Volume 74, Article Number: 05007.

SiMA, J., (2019). The Use of Digital Media during the 2018 FIFA World Cup. Proceedings of the International
Conference Marketing Identity 2018, pp. 277-288.

BERANOVA, M., NAVRATILOVA, M., SIMA, J. (2019). Evaluation of Knowledge Related to Finance in Students
of Selected Czech Universities, Proceedings of the 16th International Conference Efficiency and Responsibility in
Education 2019. pp. 13-20.

BERANOVA, M., SIMA, J., NAVRATILOVA, M. (2019). Financial literacy of university students in the area of
own finances. Proceedings of the 18 th International Scientific Conference Globalization and Its Socio-economics
Consequences 2018. pp. 1464-1471.

SiMA, J., BERANOVA, M., NAVRATILOVA, M. (2018). Financial literacy of university students in the area of external
financing. Proceedings of the 15th International Conference Efficiency and Responsibility in Education 2018. pp.
394-401.

SiMA, J., RUDA, T. (2018). Servqual model used for prediction of customer satisfaction in Czech fitness centres.
Proceedings of the International Conference Marketing Identity 2017, pp. 238-246.

Zdroje ke studiu | Study resources

Reklama a sponzorovani ve sportu
Marketing sportovnich sluzeb




