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HLAVNI MYSLENKA OLYMPIJSKYCH PARKU (DNES FESTIVALU) — JAK TO
CELE ZACALO

OD START-UPU K UDRZITELNEMU PROJEKTU A DAL DO ZAHRANICI

JAK FUNGUJI SYNERGIE VE FESTIVALECH — PRINOSY PRO ZUCGASTNENE
STRANY — SPORTOVCI, SVAZY, PARTNERI, MESTA..

JAK TO DELAME - ORGANIZACE

NAHLEDNUTI POD POKLICKU PRIPRAVY OLYMPIJSKYCH FESTIVALY 2020 —
| AKTUALNI| SITUACE, POSUNUTI O ROK KVULI COVID-19



MOZNOST
VYZKOUSENI
PODPORA ; 3/ 4 SPORTU SIROKOU

SPORTU e = VEREJNOSTI, JEJICH
A OLYMPIJSKE =y B POTENCIALNI

MYSLENKY 22, - Laas” 2 £5% , MOTIVACE
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3 realizovaneé edice - zkusenosti
s letni i zimni edici

zkusSeny organizacni tym -
kontinuita od roku 2014

licence MOV - stejna grafika jako
v déjisti OH, prava na maskota

pFimé pfenosy z OH

80 sportovnich subjektu
spolupracovalo 2014-2018

51 oslovenych svazi, které se
chteji ucastnit OF2020

Opétovny zajem Brna a Ostravy

PYEONG- °
CHANG &
BRNO

OSTRAVA
2018
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Handbook for

Sport Parks

Inspired by the
Olympics Organisers

Handbook for
Sport Parks
Inspired by the
Olympics
Organisers




OLYMPIC FESTIVAL TOKYO 2020
NOC TOOLKIT




51

OSLOVENYCH
SAV/AVAY)

SPORTOVANI,
VYUKA, NABORY,

EXHIBICE NA
VRCHOLOVE
UROVNI

VSECHNY
OLYMPIJSKE
SPORTY

PRIMESTSKE
TABORY
PRO DETI
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VISA
PUMPTRACK
ZONE
& VISA RENTAL
ZONE

ﬁk

PyeongChang 2018~

VISA
o

worldwide sponsor

ambasador
VISA TEAM

BUMETEACK



OPERATIONAL METHODS
Organization - Management
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» 1 he biggest
challenge in terms L
of organization is :
staging the event v
during the Olympic y

Games to which
most NOC human
resources are
directed.*



IN-HOUSE
ORGANIZATION
OR HIRING AN
EVENT
AGENCY?
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Q58

PRO’S: CON'’S:
TO KEEP THE KEY KNOW-HOW OF THE + COMPLETING THE TEAM WITH A
NOC IN HOUSE NUMBER FREELANCE EXPERTS FOR
PROJECT TEAM WITH AN ,,OLYMPIC A LIMITED PERIOD OF TIME
DNA® * INVOLVEMENT OF PROJECT
QUALITY GUARANTEE (NOT ONLY) MANAGERS IN PERIOD BETWEEN
FOR OUR PARTNERS THE EDITIONS

TO ENSURE COMPLIANCE WITH 10C
LICENCING AGREEMENT
SYSTEMATIC DEVELOPMENT OF THE
PROJECT BUILT ON EXPERIENCE -
SUSTAINABILITY

100% CONTROL OVER THE BUDGET




— CORE VALUE OF THE OLYMPIC MOVEMENT

VOLUNTEERISM
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OPERATIONAL METHODS
Organization - Production
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WE EXPERIENCED:
« GREEN FIELD
 LAKE RESORT
 |ICE ARENA
 EXHIBITION HALL

WE GO FOR 2020:
 EXISTING SPORT VENUE



PRODUCTION - SET UP OF THE VENUE - MAP
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e OPLOCENI

LEGENDA

1. ZAZEMI PRIMESTSKE TABORY
2. STRAVOVANI PRIMEST.
TABORY
3. HALA
(dle skutecné velikosti télocvicny)
A.JUDO
B. VZPIRANI
C. BADMINTON
D. ZAPAS
E.SERM
F.KARATE
H. GYMNASTIKA
4 STAGE
5. PUMPTRACK
8. MULTIFUNKCNI HRISTE
(FLORBAL, VOLEJBAL,
HAZENA, KORFBAL,
HOKEJBAL)
7. LEZENI
8. SKATEPARK
9. TAEKWONDO
10. STRELBA
1. LUKOSTRELBA
12. FOTBALOVE HRISTE
13. GOLF -PROSTOR 295 8 m*
14, GOLF-STAN4xém
15. GOLF -KOBEREC
16. GOLF-STANSSm
7. STANALPINE PRO
18. ATLETIKA
19.  SQUASH-KURT
20. SQUASH-PROSTOR 10x40 m
21. VESLOVANI
22 TRIATLON
23 JUNGLE PARK
24 PING PONG
25. STANCOV

F. ZAZEMI OF, SKLAD. STANY,
SKLAD. PLOCHA

G.FOODCOURT

. STANY PARTNERU

LWC

B Poutace g
Ill" TURNKETY f\




25/3/2020 POSTPONEMENT OF

Approved public subsidy Ostrava THE OLYMPIC GAMES
F 12/18
> Kick off — Organizing committee Marketing — technical sheets of partner
2/19 activations
> 4720
Approved public subsidy Brno — region ??
11/20 Sports programme introduction
} 5/20
} Public procurement Brno Marketing — activation intentions |> (;;:/n;;numcatnon — camps for children oo
enin
1/19 6/19 - Approved public subsidy Ostrava - region pening
9/20 . F ceremony
"’ 1 yearto go }Camps for dhildren - launch
24/7/2019 1/20 24/7/2020
2020
Today
_ . e ] 1/2/2019 -
Sport — federations negotiation 9/8/2020
Marketing — partners negotiations 1/3/2019 - 30/4/2020
. 1/7/2019 -
Communication strategy 9/8/2020
. 1/9/2019 -
Camps for children 9/8/2020
. . 1/6/2019 -
Olympic education 9/8/2020
Production — suppliers negotiations | 1/4/2019 - 30/8/2019
. I . : 1/9/2019 -
Production — specifications based on technical sheets | 9/8/2020
1/11/2019 -

Gastro, Security, transportation etc. 9/8/2020




ROZHODNUTI O POSUNUTI OH NA ROK 2021

POSUNUTI OLYMPIJSKYCH FESTIVALU NA ROK 2021 - KROKY:

« okamazité informovani vSech stakeholders projektu — mésta, kraje, svazy, partneri, org. tym,
dobrovolnici, u€astnici pfriméstskych taboru

* pozastaveni Cinnosti organizacnich vyboru a projektového tymu, zastaveni naboru
dobrovolniku

« vraceni poplatku na priméstské tabory ucastnikum

. zapajzegzliednéni o udrzeni financnich zdroju, resp. prfevedeni podpory/dotace mést a kraju do
roku

« jednani s vlastniky arealt o posunuti akce o rok

CO NAS TED CEKA:
e kat podporu krajt"J které smlouvu vypovédély
- yZat na pripravné prace, obnovit a nastartovat innost projektového tymu :
Navazat na Jednas partnery a svazy a znovu pfipravit jejich aktivace v ramci projektu/
s IZE ROZPOCTU, HLEDANI USPOR |




BUDOUCNOST A FORMAT SPORTOVNICH A
KULTURNICH AKCI PRO VEREJNOST'-’
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OPERATIONAL METHODS
Organization — Sport programme
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OLYMPIC FESTIVAL

sports programme

manager

SPORTS ASSOCIATIONS
of olympic and non

olympic sports

LOCAL CLUBS
local coordinator

2019 2020
2 6 12 1 6 7 8
@ @ & @ B
OLYMPIC FESTIVALS
Youth sports 24.7.-9.8.2020
1st contact camps sale
with Sports map
sport plan :
national Reservation system Toxvozoéo
associations Contract launch OQP
(57 in total) agreement
with NAs
_Collectlpg Youth sports camps
information sold out
from NAs
P List of local
clubs

Local sports
coordinator
involved

Sports programme



« 57 OLYMPIC AND NON-OLYMPIC SPORTS
« MIX FESTIVAL PROGRAMME:

=

trainings, exhibitions, international, national,
regional or local competitions, lessons etc.

Aerobic " |Futnet > Aquatics . Judo kS
Aviation =2 |Karting % Archery N Karate <
Ballhockey o [Korfball ¥ Athletics A*  Modern pentathlon ;'
Beach soccer ,° |Orienteering »Y Badminton ®X  Rowing ¢
Billiard ~fR |Pétanque > Baseball A Rugby by
Chess «2 |Roller sports %% Softball X sailing -
Dancing ¥ |Scooters A Basketball 7" Shooting ~
Fishing %" |Squash A Boxing N  Skateboarding <
Florbal #_ |Stand Up Paddle & Canoeing . Sport climbing % |
Frishee % | Tourism % Cycling % Surfing i,
Equestrian f Table tennis b

Fencing ?  Taekwondo A7

Field hockey £ Tennis R

Football #  Triathlon it

Golf A Volleyball =

Gymnastics Y Weightlifting Vi

Handball »*  Wrestling A

Water polo E

EXAMPLE: 1 DAY PROGRAMME AT OLYMPIC FESTIVAL 2018

Friday February 9th, 2018

| %

500 Athetcs Athetics Free actrites- athatcs polyathion
Moravian-Siesan Regon ang Pree Cross-<ountry sking, lessons of cross-country

200 | Cross-covaty sking | Caech Raiways running srack jhing styles

220 _1ocbsied, Sedge, steoon | T-Moble iding contrem free pcivices

900 Suteg Qitavall! curling Iree scivities - curing for publc

900 S hockey Salhockey smuiator | Shooting sccuracy, point shooting stthe taget

500 Figure skatng \ce path Free pobic siatng

| 00 \ce hockey ce path Free 3ctivzes - KO0 ALTO 3byrinth

200 ice hockey SKODA AUTO ke hockey fisld |  Free activities - SKODA AUTO ice hockey for kids

200 Longboarding Visa pumptrack Free actvides

$00 Sedge T-Mobie siding centrom Siedge smuiator - compettions and free activites

500 Ski umpng Radotumnai ski wmp Free actvites - Seowwids park

900 | _ Snowbosrdcross | Viss pumptrack free sctvites

200 Soowbosrgng coca-copsnowperk 1 Pubicsnowboprdng sodtestcentrum

2200 Table toeny Shared fed free acevives

_9:30 Cheerieading Shared fe'd Open sessices of compettive chesdieading

1100 Savon ceps baton Free actvres

11:30 Cheedisading shared field Open sessions of compestve cheerieading

1230 \ce hockey SWODA AUTO ice hockey field |  Free activiies- S£ODA AUTO ice hockey forkids |

1330 | cheedesdng Shared fes Open sessions of compettve cheeroadng |y,
 Exhibition - ice hockey tournament/chidren training

_13:30

13:30

_15:30

[ 23:30

L3520

17:30 Cheerisadng Shared fieid Open sessions of compettive chesdieading

18:00 \ce hockey SKODA AUTO ice hockey field | Free actvities - SKODA AUTO e hockey for kids

| 1830 Cheerieading Shared feid Open sessons of comoettve cheers:

30 Figure skatng SKODA AUTO ice hockey fieid Free =k




2 WEEKS FROM MONDAY TO FRIDAY
200 KIDS/LOCATION

DIVERSIFIED PROGRAMME (more than 20 sports/week, education, ambassadors...
e ALL INCLUDED (sport equipment, instructors, lunch, snack, beverage, diplomas,
awards...)

- -
}
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RESOURCES

50%
45%
45%
40%
0,
35% 34% = Public subsidies (national)
30% == = Public subsidies (regional)
25% == Sponsors/partners*
20% = Revenue from OFs
o — 15%
15% = = NOC Own resources
10% = =
’ = 5% ==
0, = I
2% 1% = =
0% _— _

*Incl. media space of media partners
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1 PUBLIC SUBSIDIES HOST CITY AND REGION

e, v !_.&\ S8
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81 = CONTRIBUTION BEYOND THE §8
| 2. PRIVATE SECTOR REVENUES - SPONSORS/PARTNERS b OB AeT iR o

(FINANCIAL or IN-KIND VALUE) K - PARTNERS
' .‘ - e e X ke s - - oW

.:‘ f ,.» -4 NI - R .
3 ‘.‘ -'V“.." . . . .t ,
) ’.. y 3 -~

| 3. OTHER SOURCES OF REVENUE ¥~ COMPLETING THE REVENUE
(OPERATIONS, INTERNATIONAL, OWN RESOURCES) {  SIDE OF THE BUDGET



MARKETING




VISA
PUMPTRACK
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& VISA RENTAL
ZONE
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PyeongChang 2018~

VISA
o

worldwide sponsor

ambasador
VISA TEAM

BUMETEACK
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PUMPTRACK
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1V = Coca-Cola

global
ambassador

COCA-COLA
SNOW PARK







© YouTube

4 P o4 130/744

ZLATA ESTER LEDECKA
SESY  Cesky olympijsky tym ©

slavime zlaty double STR!!!

SUBSCRIBED 64K




OBSAH PRO KANALY COCA-COLA =

Coca-Cola @ ole Dat strance Tosemilibi  ***
17 unora 2018 ©

Oslavujeme super uspéch a blahopfejeme Ester Ledecka speciaini zlatou
edici. @ Ty Jl za pér dni hiedej v obchodech a fandi s nami 2vednevnoci

3 YouTube Search Q

OLYMPIADA V CR STARTU.E | Festivalovy denik 0

12890 viewn e L I T
WE m..‘;'.l'.—'..-,.’."’.',"-? SUBSCRIBED 64k ‘A

ODWssts 112 komentaf( 86 sdileni

oY To se mi libi () okomentovat £ Sdilet

)






MERCHANDISING




||||||

OLYMPIC MERCHANDISING
STORES WITH HIGHEST RETURNS:
OLYMPIC FESTIVALS

ACHJONGCCHANG
’ "..‘\



COMMUNICATION




TRADITIONAL MEDIA
() Ceskatelevize = Radiozurnal m BigBoard

Cesky rozhlas

DIGITAL MEDIA

OLYMPIC MEDIA HOUSE

* Web Czech Team
» Web Olympijsky festival
e Czech Team TV

CESKY
OLYMPIISKY
VYBOR

Sele%




() Ceska televize

CZECH NOC LONG-TERM PARTNER

STRONG COVERAGE OF THE EVENT

OLYMPIC STUDIO AT THE FESTIVALS - OVER 40 HOURS OF LIVE BROADCASTING
MORE THEN 305 SHOWS ABOUT THE EVENT

/\




== Radiozurnal

Cesky rozhlas

e AIR-STREAM PRESENT AT THE FESTIVALS - OVER 124 HOURS
OF LIVE BROADCASTING

VY SiLANI ZOH PARKU v BRNE A OSTRAVY

-
2

,@

* Colem vysiam: 12¢ noom

* mavidiva v oumol say on fSestvaseen: Bmo 157 e

. CsTave ofes 10C T3l
,f *  Tim vEBmné: 3 moteranf I misT 2aky Sotr sociamicy

S eomor vysten| & procukce menkeTng

*  Polet rozasnych meretmpovyoh pleomitl: cfes cvecer
s

*  Hosis ma fesSvaieoh: Desixy OympUSKiCh VRS =
eSS I8 SRV Ot SBTDIONS -~ TOME e Aes

vaerra Romsn Setre o Onin




NATIONAL PRINT MEDIA

* 1150+ ARTICLES ABOUT THE EVENT
* FESTIVAL NEWSPAPERS

Dwesid

e |
PR

Dentk semes

OCATMPLET FERTTER ¥ OSTRAV

Olympijsky festival je za nami.
Cim nadchl 100 tisic lidi?

i
il
f

$
{
i

i
dlﬂ l

nior v sobotu zemiel

PO nirazu autem do stromu,
fidite v Opavé zachrafoval vrtulnik

- ot

— ———s T

L e vt e
R

2" jako zlato?
Motnd PHStE...

e —

Adtibu povedrme ke spacti 1K) Topinhava Knaphova

Qenid
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OLYMPIC MEDIA HOUSE

YouTube - 22 videos from Olympic festivals

over 455K views - out of which 50% users U24

Bitva na pumptracku | Pepa Dostal vs. Johny Machette
Cesky olympijaky tym « 7 In b i Ol

it + pled

.......

Kdao je lepsi na skateboardu? Mextr svéta A clympieiy medailiats nebo youtuber? Plijed 1 ty na
Olympljsky festival

[
e
Qstrave
OSTRAVA ve 360" | Olympijsky festival pohledem SAMSUNG GEAR
QOlympsky fastival
360
Oslrava
0 Cosiy olymipijaky tyrm * 4,7 tis. zhidduts * pred
DOPRAVA DOLEVA. Prohiécn) sl Olympiaky festival v Ostraree ve 3¢ A v Brné vypaca featival pfesné
) okt
e s {1
2 BRNO ve 360" | Olympijsky festival pohledem SAMSUNG GEAR 360
ity Cesky olympijaky tym * 4,6 1in zhiddots * ¢ 17
L ‘;.. stnef ot atmosféry Olympijekého festivaly v Brné ve 360° No o
-j Ohymipysky festival K 360
Bmo
M strani Radost zlatych hokejistl po vyhfe na EYOF 2019
egsrmy GOV - Cesky alymaliiaky vybor * 2.8 1 Wil * plod & mid
(RS> 3 ¢ ires YT kanal CZECH TE Ir
,,';. - ,, 3. F s 37 .v: 2 Mip-4 www mstagram com/olymaijakytym
' ........ Y B (Doamns) Ao 1, g i .'j()’-vi(?]IH!é po A'nib.u ziatgy .
iz
Bhspieky Olympijsky festival!
adThy AND * 2.2 tis. zhigdnut] « pled 3

e Olymgdjsby feutival Bine

N\



* WE REACH SOCIAL MEDIA 20% OF CZECH POPULATION DURING OLYPMIC GAMES
10% OUTSIDE THE GAMES

facebook. Jastngrmm

« engagement .« Vviews + follows
TARGET AUDIENCE aII + segments TARGET AUDIENCE 13-35
s social hub = _fun + qualit

(1 Tube twitter

N .. follows + VieWs w follows
—— 13-25 [N 25+
R e top video press + influ




SUSTAINABILITY
EVALUATION
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EVALUATION

SWOT ANALYSIS

* Internal processes

MONITORING FOR PARTNERS

« Campaign

« Onsite presentation

* Media outputs

SEVENT STUDIES

"« Stakeholders. satisfaction survey

. V|S|tors survey

Olympic Festivals 2018
8rmo and Ostrava, Czech Republic
7 February - 25 February 2018

Pilot study
of the Olympic Festivals 2018
in Brno and Ostrava
(the Czech Republic),
Rogla

\ (Slovenia)
and Grenoble
(France)
: )
- g >’
Wad |

SPORT Eiosases Pogranie
PARKS h - ot trw Eurupm Umen

llno .wbm
Palacxy Untversty Clomane, Coech Popubic

Chnthes u-m?-uw- mM.u:

=."_‘.:O_§J




Age (%) With whom visitors came (%)

38%
36%
29%
21%
16%
15%
149 139
8%
4% 3%
[ —

18-30 years 31-40 years 41-50 years more than 60 years 51-60 years Less than 18 years Family Children Partner Friends Alone Other Parents

Satisfaction with programme (scale 1 - 10) Satisfaction with promotion, presentation of festival (scale 1 -10)

9,6 ) .
8,9

Offer of sports

Activities for children

Live streams

o
wn

General conception

Sponsors activities

w
[5]

Main stage

Meetings with athletes

84% VISITORS WOULD LIKE THE FESTIVALS TO BE ORGANISED AGAIN IN 2020



SUSTAINABILITY

SUSTAINABLE wr,
V@ DEVELOPMENT ALS
"4l 17 GOALS TO TRANSFORM OUR WORLD

, GOOD HEALTH QUALITY GENDER
POVERTY < HUNGEF AND WELL-BEING EDUCATION EQUALITY

Gmm

=3 AFFORDABLEAND DECENT WORK AND INDUSTRY, WNOVATION
# CLEANENERGY ECONOMIC GROWTH ANDINFRASTRUCTURE

13 forox 14 sovwia

1 REDUCED

m 12 RESPONSIBLE
CONSUMPTION
ANDPRODUCTION

INEQUALITIES

PEACE JUSTICE PARIN[RSHIPS
ANDSTRONG FUR THEGOALS
INSIIIUTIONS

!. @

15 v

SUSTAINABLE
DEVELOPMENT

GOALS gaim.




OLYMPIJSKY FESTIVA

23.7.—-8.8. 2021
BRNO
OSTRAVA



OLYMPISKY FESTIVALBRNO - AREAL

BRWAN ., -
"AREAL KOMETA

Ve "‘
AREAL DOPRAVNI AREAL RIVIERA
" HRISTE




OLYMPIJSKY FESTIVA HA - AREA

LEGENDA

—h

CENTRUM SPORTU MV CR
UBYTOVNA, SATNY, STRAVOVANI
UBYTOVANI

CEOCELOVA HALA- TENES
VICELUCEL :_lll.llj!-t BUDOAE- JUDO
ATLETICKY STADION- FOTBAL, RUGEY
ATELTICKA HALA
FOTBAL
TENIS

OSILOVNA,

[T

o

DILNY UDRZE’
LETNI SATNY
ZAZEMI ATLETIKY [VE VYSTAVEE)

VJEZD- TECHNICK
DETSKE HRISTE




SPORTOVNI PROGRAM

Atletika A% |Rugby s
. = ORNI GARANTI Badminton ~ |Skateboarding i
SPORTOVNI SVAZY — ODB _ Baseball  |Softball %
. : ¥ < : : @
. UNIKATNi PLATFORMA PRO PREZENTACI : Eﬁnsﬁka :; gszxz::: ';i::]'a 3
, (8] M
SPORTU A KLUBU, NABORY Fotbal 7" |Stolni tenis =
. . Golf n |Serm »
*  OSLOVENYCH 57 OLYMPUSKYCH A Gymastia~ TTackwondo 7
NEOLYMPISKYCH SVAZU e renis 5
_ . Jachting “& | Triatlon o
* 47 SVAZU SE CHCE ZUCASTNIT OF BRNO Judo A Veslovani =
. . Karate = [Vodni polo e
) : e . Lukostielba ~ |Vzpirani Xy
* SVAZY BYLY INFORMOVANY O PRAZE 28-  |Aerobik ~_|Orientacnisport > | plavecké sporty > |Zapas Ao
29.11. Billiard | Petanque ~ ‘ s W
Florbal £ plazovy fotbal 7 v.'
- VOLNE SPORTOVANI PRO VEREJNOST Frisbee 5_|Stand Up Paddle 3|
« EXHIBICE A TURNAJE Hokejbal 7, Sauash Bl
* V PRAZE TEAMBUILDINGY PRO PARTNERY Ez:z’;ﬁe Sporty E ?ZE’;‘; mamd
.« PROGRAM KOPIRUJE OH TOKIO Y B aree s
Korfbal & || Turistika % W




DOPROVODNY

1 ADOU ;
PROPOJENI S OLYMPIADOU "%
«‘;,.' 2 _ n

PRIME PRENOSY Z LOH TOKIO
2020

= IMODEL STENY , SILENCE“ V BRNE
— AR A VIDEO OBSAH ADAM
ONDRA

= OLYMPIJSKE VZDELAVANI

=  Modularni edukativni zona

= Atraktivni obsah — Olympijské hodnoty
a olympismus moderni formou

= PRIVITANIi OLYMPIONIKU




PROGRAM
OLYMPIJSKE
VYCHOVY
PRO OF 2020

4




PROGRAM QLYMPIJSKE VYCHOVY PRO H
OLYMPIJSKE FESTIVALY TOKYO 2020 QY

OLYMPISMUS propojuje unikatnim zplsobem sport, uméni, a pozitivni
zivotni pringcipy a pozitivné tak ovliviuje Zivoty jednotlivcd a skupin obyvatel
ve svéte — COV proto chce tyto principy a inspirativni pribehy ceskych
sportovcd Sifit v rgmci Olympijskych Festivalt Tokyo 2020 a dalSich projektd
COV a inspirovat Cechy k zivotu dle olympijskych myslenek

CiLE

1. Seznamit déti a Sirokou verejnost — navstevniky OF 2020 - s zZivotni
filosofii o!?/mpllsmuvvg smyslu olympijskych hodnot respektu, pratelstvi a
usI|<I| o nejlepsi mozny vykon, a to jak ve sportu, tak v zivoté jako
takovém

2. Inspirovat odbornou verejnost — trenéry a ucitele — k predavani
olympijskych myslenek smerem ke svym sverencum a zakum v ramci
programu OF 2020 a v dalsim pusobeni.

3. Informovat o tematech udrzitelnosti a zajistit udrzitelnost projektu_
Olympijské vychovy — kontejner a program pro mnohonasobné vyuziti



co A u!\K,ME HRO ZAZITEK, POZNANI,
PRIPRAVI INSPIRACE PRO ZIVOT
REAUZEED | ovEP !
PROGRA OLYMPISMUS
< HISTORIE HODNOTY SPORT CZECH TEAM
<§E Antické hry Symbolika Respekt Sport a zdravi cov
o Sport a uméni Tokyo 2020 Pratelstvi Trénink a relaxace Pribéhy sportovcl
Vznik MOV a COV Nové sporty Excelence Soutézeni a sportovni historie
Letni a zimni OH Organizace Fair Play Vitézstvi a prohry Czech Team
Program a sporty Ekologie, udrzitelnost Télo a duch Zivot sportovce Projekty COV
POHYBOVE AKTIVITY  POP-UP KONTEJNER  PRIBEHY SPORTOVCU  OLYMPISKY SESIT TOKYO 2020
Hry Pribéhy, diskuze Texty Hravy sesit pro déti Uspéchy &eskych
Sporty Hry, kvizy Videa Info broZura pro sportovcl
Umeéni Fotografie dospélé Zajimavé pribéhy
Besedy Post Bellum Prilet sportovci
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SKRZE: trenéry, dobrovolniky, moderatory kontejneru, olympioniky, rodice
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SPOLUPRACUJICI ORGANIZACE %

MEZINARODNI OLYMPIJSKY VYBOR (MOV)

* Financ¢ni podpora pro realizaci programu Olympijského vzdélavani pro OF Tokyo 2020 O@
ve trech lokalitach

* |0C Multimedia Library, materialy ,,OVEP“ $koleni ,,OVEP“ zastupci MOV v CR o
CESKA OLYMPIJSKA AKADEMIE B

+ Ceska stopa, Post Bellum B
* Faktické podklady, program pro dospélé, audio vizudlni obsah
« MASARYKOVA UNIVERZITA V BRNE (MUNI) M U N I
* Priprava podklad( pro program Olympijského vzdélavani v kontejnerech
* Asistence pfi programu Olympijského vzdélavani na akci : %%E?VIH
 UNIE PROFESIONALNICH TRENERU (UPT) OQY LRENER
* Workshopy Olympijské vychovy pro trenéry — v rfeseni
* PARTNERI cecC B>
JOHNNY SERVIS

* Eventy — partnefi pro roadshow - v feseni
* Johnny Servis — technické zajisténi kontejnerd — v reseni -
+ Ceska televize — pFibéhy €eského sportu, propagace CT :D — v fedeni { b D

* Komercni partner — CSR podpora programu, branding materialt, dalsi visibilita — v
reseni




VIZUALNI IDENTITA

= STEJNY BRANDING JAKO V DEJISTI
OH, MASKOT

= SPOLUPRACE S MEDIALNIMI
PARTNERY — CT A CRo, BigBoard

= Radiczurnal |

sy

= SPOLUPRACE S PARTNERY COT A
MOV



DEKUJI ZA POZORNOST

cerna@olympic.cz

o ® L




